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Content Marketing for eCommerce

Content marketing for eCommerce is fundamentally different from B2B or media content
marketing. Your content must drive product discovery, build purchase confidence, and generate
organic traffic that converts to sales.

The most successful eCommerce content strategies focus on three content types: educational
content (how-to guides, buying guides), comparison content (product comparisons, reviews), and
inspirational content (lookbooks, style guides, use cases).

Keyword Research Framework

eCommerce keyword research should map to the buyer's journey: awareness (informational),
consideration (commercial), and decision (transactional).

Start with your product categories and build keyword clusters around each. For example, a
skincare brand might cluster: 'best moisturizer for dry skin' (awareness), 'CeraVe vs Cetaphil
moisturizer' (consideration), and 'buy hyaluronic acid serum’ (transaction).

Use Ahrefs or SEMrush to find keyword opportunities

Map keywords to buyer journey stages

Identify content gaps vs competitors

Prioritize by search volume, difficulty, and commercial intent
Group keywords into topic clusters

Identify featured snippet opportunities

Content Calendar Template

A consistent publishing schedule is critical for SEO success. Plan content 3 months ahead with
flexibility for trending topics and seasonal events.

Recommended publishing cadence for medium-sized stores: 2-3 blog posts per week, 1 buying
guide per month, 1 comparison article per month, and seasonal content planned 6-8 weeks in



advance.

Content Types That Convert

Not all content drives equal value. Focus on content types with the highest purchase intent and
longest shelf life.

Buying Guides

Comprehensive guides that help shoppers make purchase decisions. Example: 'The Ultimate
Guide to Choosing a Standing Desk'. These rank for high-intent keywords and drive direct product
page visits.

Product Comparisons

Compare your products to competitors or compare products within your catalog. These capture
shoppers in the consideration phase. Example: 'Ergonomic Chair Comparison: Herman Miller vs
Steelcase vs Autonomous'.

How-To Content

Educational content that solves problems related to your products. Example: 'How to Set Up the
Perfect Home Office'. These build brand authority and capture top-of-funnel traffic.

Lookbooks & Inspiration

Visual content showcasing products in context. Particularly effective for fashion, home decor, and
lifestyle brands. These drive social sharing and backlinks.

Measuring Content ROI

Track these metrics to measure content marketing effectiveness: organic traffic growth, keyword
rankings, content-assisted conversions, time on page, and revenue attributed to content pages.



Set up content grouping in Google Analytics to track revenue generated by blog visitors. Use UTM
parameters for content shared on social media. Monitor keyword rankings weekly for target terms.
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