
SEO STRATEGIES

Shopify SEO: The Complete
Technical Audit Guide

50-point technical SEO checklist for Shopify stores covering site structure,
crawlability, schema markup, and Core Web Vitals.

Creative Labs | creativelabs.agency
2026 Edition



Table of Contents

1. Why Technical SEO Matters for Shopify

2. Site Structure & Architecture (12 Points)

3. On-Page SEO (14 Points)

4. Core Web Vitals (10 Points)

5. Indexation & Crawlability (8 Points)

6. Structured Data & Rich Results (6 Points)



Why Technical SEO Matters for Shopify

Technical SEO ensures search engines can efficiently crawl, index, and understand your store.

While Shopify handles many technical SEO basics automatically (SSL, sitemaps, robots.txt), there

are critical optimizations that require manual attention.

Stores with strong technical SEO foundations see 30-50% more organic traffic compared to those

relying on Shopify defaults alone. This audit guide covers the 50 most impactful technical SEO

checkpoints.

Site Structure & Architecture (12 Points)

A well-organized site structure helps both users and search engines navigate your store efficiently.

Shopify's collection-based architecture requires thoughtful planning.

• Homepage links to all primary collections within 2 clicks

• Collection hierarchy follows logical category taxonomy

• Products belong to relevant collections (not orphaned)

• Internal linking connects related products and content

• Breadcrumb navigation is implemented on all pages

• URL structure is clean and descriptive (/products/product-name)

• No duplicate content from tag pages or filtered URLs

• Blog is integrated and linked from main navigation

• XML sitemap includes all indexable pages

• Robots.txt doesn't block important resources

• Pagination uses rel=next/prev or load-more patterns

• 404 page provides helpful navigation options

On-Page SEO (14 Points)



On-page elements tell search engines what each page is about. Optimize every page type:

homepage, collections, products, and blog posts.

• Unique, descriptive title tags on every page (50-60 characters)

• Compelling meta descriptions with keywords (150-160 characters)

• H1 tags on every page (one per page, includes primary keyword)

• Product descriptions are unique (not manufacturer copy)

• Alt text on all images (descriptive, keyword-relevant)

• Internal links use descriptive anchor text

• Schema markup for products (price, availability, reviews)

• Schema markup for organization and breadcrumbs

• Canonical tags prevent duplicate content issues

• Collection descriptions are unique and keyword-rich

• Blog posts target long-tail keywords

• Image file names are descriptive (not IMG_1234.jpg)

• URLs don't contain unnecessary parameters

• Hreflang tags for multi-language stores

Core Web Vitals (10 Points)

Core Web Vitals are Google ranking factors that measure real-world user experience. Shopify

stores should target: LCP under 2.5 seconds, FID under 100ms, and CLS under 0.1.

• Largest Contentful Paint (LCP) under 2.5 seconds

• First Input Delay (FID) under 100 milliseconds

• Cumulative Layout Shift (CLS) under 0.1

• Images use next-gen formats (WebP) with proper sizing

• Critical CSS is inlined for above-the-fold content

• JavaScript is deferred or loaded asynchronously

• Third-party scripts are audited for performance impact

• Fonts use font-display: swap to prevent FOIT

• Lazy loading implemented for below-fold images

• CDN is properly configured (Shopify CDN by default)



Indexation & Crawlability (8 Points)

Ensure search engines can find and index your most important pages while avoiding duplicate

content and crawl waste.

• Google Search Console shows no critical indexing errors

• All important pages are indexed (check coverage report)

• Noindex tags applied to filter/sort pages

• Pagination doesn't create duplicate content

• Faceted navigation doesn't create crawl bloat

• Internal search pages are noindexed

• Redirect chains are resolved (no more than 1 redirect)

• Broken links (404s) are identified and fixed

Structured Data & Rich Results (6 Points)

Structured data helps search engines display rich results (stars, prices, availability) in search

results, increasing click-through rates by 20-30%.

• Product schema includes name, price, availability, reviews

• Organization schema on homepage

• Breadcrumb schema matches visual breadcrumbs

• Article schema on blog posts

• FAQ schema on FAQ pages

• Review aggregate schema on collection pages (if applicable)
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